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SEO – STRATEGY SHORTCUTS
Why is SEO so important?

LEARN ABOUT KEYWORD RESEARCH,
MARKET RESEARCH AND COMPETITOR
ANALYSIS

Follow these simple methods and use your
digital marketing efforts to gain higher ranks in
search.
• Does your company's internal communications
language actually match what people are actually
searching for?
• Find help to research what people are actually
searching for
• What keywords are your competitors are targeting?
• What kind of searches tend to bring the right
audiences to your site?

4 STEPS TO CREATING KEYWORDS

1.
2.
3.
4.

Think like your prospective buyer/consumer – pick short and long tail
keywords likely to be searched by your buyer.
Look for gaps – in a crowded marketplace it can be difficult to compete
against established companies. Don’t compete, find areas where there is a
space for you
Rank for priority – it is counterproductive to spread yourself too thin.
Choose your targets intelligently and look for the ratioof high volume, low
competition.
Consolidate your gains – if you begin to rank for certain terms, don’t
leave them there, continue to target these keywords as you expand your
target list.

CREATE ON-SITE SEO USING WEBPAGE
COPY & INFORMATION ARCHITECTURE

Find out what your user needs your site's content should contain
Discover how your site should be structured to provide relevant content to
both users and search engines

ORGANIC SEARCH (SEO) STRATEGY

Plan your content and promote it effectively by getting others to link to it

DISCOVER TECHNICAL ELEMENTS
OF SEO
Whilst content is important, there are other aspects of SEO that you'll need to
make sure your site is optimised.
Check your page load times
Optimise your Search Engine Results Page (SERP) information
Make sure your site works on mobile.

TOOLS THAT WE LOVE

Google Analytics – brilliant free metrics for determining keywords, page visits,
bounce rates, page visits and referral sites
https://analytics.google.com/analytics/
Google Keyword planner - inspirational free information on site keywords.
Discover the keywords that your competitors are bidding on and the most poppular
monthly searches around your keywords
https://adwords.google.com/KeywordPlanner
Backlinkwatch - free backlinks analysis of your site:
http://backlinkwatch.com/index.php

GOOGLE KEYWORD PLANNER

Find out the search volume of your chosen keywords and how competitive that
keyword will be.
Keyword analysis is one of the most important, valuable and high return SEO
activities. Targeting the right keywords can make or break a campaign.
• Identify the highest search volume keywords
• Get an indication of competitor keyword strategies
• Find our which target keywords are working well
• Find out gaps in your current keyword list
• Identify longtail opportunities to target

ANALYSE YOUR COMPETITORS’ SEO
ACTIVITIES
Gain an edge on your competitors. Find out what they’re doing online. Analyse your
current and potential competitors’ SEO activities to allow you to assess your position
in the market in order for you to make strategic decisions for your business online.
• What are their strengths?
• How can you do what they’re doing well?
• What are their weaknesses?
• And are you repeating the same mistakes?
• Evaluating their strengths and weaknesses against your own
• Find out where there are opportunities for improving your user experience and
ranking
We recommend you use free SEO tools like Moz: https://moz.com

WHO ARE YOUR COMPETITORS?

Use a tool like: https://www.advancedwebranking.com/
Moz domain authority: https://moz.com/learn/seo/domain-authority
Ahrefs: https://ahrefs.com/

UX

User experience (UX)
When you compare your site with those of competitors, understand that
keywords and technical SEO is not everything
There’s strong evidence that Google and the other major search engines take UX
into account when ranking webpages. Therefore, it’s feasible that a site with
excellent user experience can organically outrank competitors with better
quality referring domains and on-page optimisation.
So remember, if you focus on traditional SEO more so than on the overall quality
of your website, competitors may outrank you.

BACKLINKS

Backlinks are incoming links to your website from other domains.
Backlinks indicate to search engines that your site is valued by users. Indeed, each time you
receive a backlink, Google perceives this as a ‘vote’ for your site as it suggests that a qulaity user
has found your content valuable enough to share with others.
Google’s ranking algorithm analyses the quality of your newly backlink the next time its search
engine robots crawl your page.
To checkthe quality and relevance of a backlink, Google’s spiders analyse a number of factors,
including:
The authority of the linking site
Whether the link looks natural
The relevance of the link’s anchor text
The subject matter that appears on the linking page

MORE BACKLINKS

The more high quality backlinks a website possesses, the more valuable that site is seen to be.
Valuable websites are likely to be positioned higher up on SERPs, where they draw in more traffic
than those appearing lower down on SERPs.
Google is on a mission to provide users with accurate, well-written and relevant answers to their
search queries.
Websites that have a healthy backlink profile are likely to be valued by users and it’s probable that
they will ultimately be favoured in SERPs by Google, too.
A healthy backlink profile is a vital show to Google how expert your site is. To improve your site’s
position in SERPs, check the quality of the content on its pages and how smotthly your users can
navigate your site.

STUDY COMPETITOR ACTIVITY

• Sign up to newsletter/blog alerts - use a non-brand email address, like gmail or
hotmail
• Like, follow and connect with them on social media so you receive their
updates in your news feeds
• Study who they follow, who is following them and how they use this space to
talk to your shared target market
• Keep a spreadsheet of competitor likes
• Set up a Google Alert and send alerts to your email inbox. You’ll get
notifications each time your rival gets a mention

TAKE AN OVERVIEW OF SEO METRICS

Take an overview of SEO metrics to study the performance of an organic
campaign. This will help you get a better understanding of how your competitors
are optimising their pages and also how they ranking for particular key terms.
We recommend:
https://moz.com/researchtools/ose/
http://www.searchmetrics.com/
https://trends.google.co.uk/trends/

STUDY YOUR BUYERS’ DEVICES

Understanding what devices your customers use, and how they use them, is important in the development of
your site following the ‘Mobilegeddon’ update that rewards mobile optimised sites with improved mobile
rankings.
Device use also offers correlation with intent:
buyer research
search investigation
Purchasing appears to be performed predominately on desktops, while solution based searches, local searches
and voice searches tend to drive mobile search.
Being able to determine device intent feeds directly into any good SEO campaign, permitting brands to be able
to design strategy to offer cross platform personalisation to nurture the buying cycle to increase conversions.
Mobile search tends to be influenced more by location, offering brands with a specific location, or multiple
locations specific offers or products . This is the ability to drive mobile users to convert in person, while desktop
users continue to purchase online
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